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In recent years, the number of tourists from China and other Asian countries visiting Japan has increased,
and many of them often visit depopulated areas. Due to population, there is a decline in the number of
cultural and arts-related institutions and businesses; however, because of the Cool Japan policy, the influx
of tourists into facilities related to Japanese culture and animation is on the rise. Currently, in Kurume
City in Fukuoka Prefecture and Tottori City in Tottori Prefecture, facilities for arts promotion or those
related to local animation and cartoons are being constructed aggressively in areas with large garages in
order to increase visitors from home and abroad[1,2]. In particular, Kurume City is actively engaged in
city revitalization by constructing arts facilities in areas with many garages with appropriate consent and
collaboration of local residents[3]. The city is also promoting online content considering the evaluation of
Kurume City on Twitter and its association with age groups based on publicly available data. Moreover,
in Tottori Prefecture, based on the content of local animation such as Meitantei Konan (Detective Conan)
and GeGeGe no Kitarg, the city’s appearance is being improved, the Bird Theatre Company (NPQO) has

been established, and an arts festival is held annually to attract visitors from home and abroad[4].
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This study aims to quantitatively elucidate the effects of revitalization efforts undertaken in depopulated

areas of Japan on other shopping streets in the neighborhood and commerce in and around areas near



railway stations. It also aims to elucidate the impact of Japanese culture and content on promising
measures to build sustainable future cities through revitalization of old city centers. We performed
quantitative analysis using a scaling exponent based on residential map data from 2011 to 2015, Telepoint
data on the number of businesses and business categories in each region, the census, and other publicly
available data. We focused on the efforts undertaken by Tottori Prefecture to attract visitors (inbound) to
depopulated areas through advanced utilization of content and qualitatively and quantitatively analyzed
the data on roads in city centers and around railway stations, buildings, shops, and population. Thus, we
identified the existing challenges and factors and described the likely urban renewal aimed at the

sustainable revitalization of depopulated areas[5].
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